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UPCOMING 
EVENTS 

20 JUNE 
·  Business Person of 

the Year 
nominations  due 

·  TIME Magazine 
editorial  about 
Italy - publication 

INFO & BOOKINGS 
info@italcham.co.za 

 

15 JULY 
Italcham Golf Day  
Wanderers Golf Club, Illovo 
INFO & BOOKINGS 
info@italcham.co.za 

 

18 SEPTEMBER 
Business Person of the 
Year Awards and Gala 
Dinner 
Theare on the Track, 
Kyalami 
INFO & BOOKINGS 
info@italcham.co.za 

 

7-9 NOVEMBER 
Italian Design Expo at the 
Castle  
Castle of Good Hope, Cape 
Town 
INFO & BOOKINGS 
info@italcham.co.za 

 

New Services  
Videoconference 
INFO & BOOKINGS 
enquiries@italcham.co.za 
 

Advertising / Job 
Postings on our 
website 
INFO & BOOKINGS 
enquiries@italcham.co.za 
 

2 Asia –  South Africa Chambers’ Area Meeting and 
Convention: A success 

 

3     Fiat and Italian premium brands grow car sale s share in    

          April in South Africa 

 

 Welcome to our new members 
PND, Courier IT, Star Travel, Amalthea Consulting, Catheryne Gaeyla 
Fashion, Pizzeria il Girasole. 

 

2 Italian design jewellery: Damiani in South Africa  

 

3       Vinitaly better than ever: new record for i nternational   

   attendance 

 

4   Maserati: new dealer in Brynston by Viglietti M otors  
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Asia – South Africa Chambers’ Area Meeting and Conv ention 
Italian investments in Asia and South Africa were the main theme of the convention that took place 
in Johannesburg on the 28th and 29th April, which gathered the Italian Chambers of commerce of 

China, Japan, Hong Kong, India, 
Singapore, South Africa and Thailand, 
plus the representatives from the 
entrepreneurial and institutional Italian 
and South African communities, and by 
Mrs Cristina Giglio and Mrs Pina Costa 
as representatives, respectively, of the 
Italian Ministry of International Trade 
and of Assocamerestero.  
 
 
From the left: Davide Cucino, Luisa 
Bergonzoni, Omar Maseroli, Manuele 
Bosetti, Davide Cascini, Ekkamon 
Hutasingh 
 

The convention started on Monday 28th at the head offices of the Italian-South African Chamber of 
trade and industries in Johannesburg. It consisted of a fruitful panel discussion amongst the 
attending presidents and secretaries general about the internal activities of the Italian Chambers 
abroad. One of the objectives was to improve the existing services and increase the offering in order 

to meet the demands of the members. The 
main aim of the meeting was the definition of 
the 2008 Area Priority Program, consisting in a 
data survey about the perception of the “Made 
in Italy” both in the consumer goods sector and 
in the industrial goods sector in those countries 
where the Chambers operate.  
Besides, the meeting aimed at deepening and 
analyzing the Italian investments in Asia and 
South Africa pointing out mainly the 
opportunities for the SMEs. Particular focus 
was given to the South Africa, host of the 
meeting but also new destination for important 
Italian entrepreneurial missions. 
From the left: Stefano Toffoli, Gianpaolo Bruno, 
Claudio Bollo, Gianni Ravazzotti 

 

A touch of Italian design in the South African mark et  
New on the South African market is Italian jewellery designed and manufactured 
by the Damiani Group of Valenza. 
A new dimension is available to South African consumers with the introduction of 
Italian jewellery by the Damiani Group www.damiani.it. These up-market designs 
have added a touch of class and Italian style through their sophisticated high-
quality branded products produced by the 84-year-old family-run group. Their 
prestigious brands are Damiani, Salvini, Alfieri & St John and Bliss, as well as the 
recently acquired Calderoni 1840, each one of which targets a specific category of 
the market. Entrepreneur behind their entry onto the SA market is Paolo 
Chiminello, MD of Gioielli D’Italia Distributors, who believes there is a gap in our 
market which these products can fill. This insight prompted him to launch the 

jewellery which is considered highly desirable by discerning international consumers.High-end 
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Damiani jewels were worn at the recent Oscars by prominent Hollywood stars such as Tilda Swinton, 
winner of the Best Actress in a Supporting Role. This was fortuitous as the company’s showroom was 
targeted by bandits who forced employees to open the safe from which they looted gold, diamonds 
and emeralds. Thankfully, most of these valuable one-of-akind pieces were out on loan to the stars. 
“The jewels are a symbol of beauty combined with professionalism,” enthuses Chiminello. “This type 
of jewellery has been missing from the South African market.” It has a strong image and indeed there 
is much passion and emotion behind its creativity, for which Italians are renowned.  
 
Fiat and Italian premium brands grow car sales shar e in April in South 
Africa 
Fiat Group Automobiles SA Media Communication  

In South Africa, as in Italy and Europe, Fiat passenger car sales are 
growing, notwithstanding the reduction on total demand for cars. 
A solid 48% increase in sales over last April makes Fiat the third 
fastest growing brand in South Africa. Ironically, just ahead of Fiat 
in the growth stakes are Ferrari and Maserati – supercar brands 
that both belong to the Fiat Group. A Chinese Brand that has very 
recently entered the passenger car market has also experienced a 
growth spurt.  
Giorgio Gorelli, Managing Director of Fiat Group Automobiles South 

Africa, attributes this improvement in a challenging trading environment to three key factors: i) the 
work done on the network; ii) the completely new product range both on cars (Panda, Grande Punto 
and Bravo) and LCV (with the launch of the 19-seater Ducato taxi and the preview of the forthcoming 
people carrier, the Scudo); and iii) the exceptional level of service currently being achieved by the 
Parts Department thanks to the new Parts Distribution Center. 
It is worth mentioning that the Alfa Romeo factory in Pomigliano, Italy, was closed for two months 
due to a 110 million Euro investment to completely upgrade the facility as well as re-train the entire 
workforce to ensure that quality standards are of the highest in the motor industry. While this is 
certainly good news from a product perspective, it has had an impact on the company’s ability to 
deliver cars to customers in both Europe and Africa. Vehicle supply and availability will start 
improving from May.  
Commenting on the outlook for the rest of the year, Gorelli said: “Although the forecast for the year 
remains prudent in terms of total demand, I’m confident that the launch of the new Fiat 500 on the 
5th of July, as well as the exciting Alfa Romeo 8-Day experience - scheduled for the week of the 21st 
to the 28th June and culminating in an extraordinary Alfa Romeo get-together at Kyalami race track 
on the 29th of June, will ensure that there’s continued keen interest in these stylish Italian brands in 
South Africa.” 
 
Vinitaly better than ever: new record for internati onal attendance 
Press Release  
Impressive attendance by international traders from  all over the world - with an increase of 
15% compared to 2007. Producers were extremely sati sfied, thanks to better than ever 
contacts and interest by Asian markets. The 43rd ed ition is scheduled 2-6 April 2009. 
Verona, 7 April 2008 – Vinitaly better than ever. A boom in international operators characterized the 
42nd edition of Vinitaly (www.vinitaly.com), with impressive attendance from five continents - not to 
mention astounding participation from China and Asia in general. Russia and Eastern European 
countries were in the foreground among international buyers, while the United States, despite the 
recession on the American market, nevertheless saw growth in attendance. 
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"The exhibition," said Luigi Castelletti, President of VeronaFiere, "attracted more than 150,000 
operators in all - of which more than 45,000 international, representing about 30% of total and an 
increase of almost 15% compared to the 2007 edition." 
After a first successful exploit at the wine show “Il Salone del Vino” in Torino end of October 2007, a 
bigger delegation of wine producers from the Western Cape proudly presented South African wines 
at “Vinitaly”. The stand has been organized by Pedro Estrada Belli producer of Belbon Hills Wines 
together with the Italian importer Fabio Albani of Afri Wines in Milan, now a true point of reference 
and trade exchange of wines between the two countries. Among the wines presented at the stand 
were the Idiom wines, the top brand of Da Capo Vineyards, owned by the Bottega family. Both 
Pedro Estrada Belli and Roberto Bottega are very active members of the Italian SA Chamber of 
Trade and Industry in Cape Town, therefore, they were followed by more cellars from the SA wine 
industry; Delheim of Stellenbosch with it's award wines, Diemersdal (seventh generation in the Louw 
family in Durbanville), Diemersfontein, from Wellington and a big producer of Pinotage, 
Nabygelegen, a historic farm brought back to like by ex banker and wine enthusiast James 
McKenzie, Linton Park of Wellington. Altogether the stand was a beautiful fusion between Italian 
elegance with a South African flair, presenting 34 excellent wines through a series of scheduled 
tastings and workshops, to introduce the difficult but knowledgeable Italian professional public to the 
South African wine production. Press and public have both been very interested and have now a 
better understanding of the technical level and the quality potential of the wines produced in the 
many different environments available in the South African winelands. 
 
New Maserati Dealership Viglietti Motors 
Press Release  

As National Importers and Cape Town dealers for Maserati for the 
past ten years, the Viglietti Family is proud to announce the 
opening of the new dealership in Bryanston, corner William Nicol 
and Grosvenor Roads. With great visibility, ease of access, top-
notch sales service and the best technical support being provided, 
this new venture is ready to set the standard for a great motoring 
experience.  With sales service and technical support being the 
key components of the Viglietti Motors success over the last 34 
years, almost equal space has been allocated for the showroom 

(350m2) as for the workshop (300m2) allowing the maximum potential in each. For the workshop, 
Viglietti Motors and Maserati, with technical knowledge being a strong point, have highly trained 
technicians in accordance with the standards set by the Maserati in Italy. Clients will have personal 
contact and top class treatment when dealing with the technicians and this will do away with the “I 
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am only a number” feeling that owners commonly experience in other sectors of the motor industry. 
With an all Pininfarina-designed line-up of Maserati models, the Maserati Quattroporte and 
GranTurismo, in their various Executive and Sports forms along with future models to come, are a 
force to be reckoned with. 
The Grand Opening is scheduled for an evening in May/June and all interested parties should call 
086 010 6244 or email viglietti@maserati.co.za for further information. 
 

 
 
 
 
 


